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Covid Cases Across the United States: January

Source: NPR Covid Case Map



Covid Cases Across the United States: February

Source: NPR Covid Case Map



Covid Cases Across the United States: May

Source: NPR Covid Case Map





Destination Analysts: Expectations

Source: Destination Analysts, Wave 61, 5/10/2021



Destination Analysts: Perceived Safety of Travel Activities

Source: Destination Analysts, Wave 61, 5/10/2021



Source: Destination Analysts, Wave 61, 5/10/2021

51.6% of travelers reported that they felt traveling outside of the 
United States was either somewhat unsafe or very usafe.



Destination Analysts: International Travel

Source: Destination Analysts, Wave 61, 5/10/2021



Source: Destination Analysts, Wave 61, 5/10/2021

70.3% of consumers report that they would be excited to travel for 
a weekend getaway in the next three months. Another 71.6% are 
excited to learn about new travel experiences or destinations to 
visit.



Destination Analysts: Most Desired Domestic Destinations

Source: Destination Analysts, Wave 61, 5/10/2021



Destination Analysts: Month of Expected Trips

Source: Destination Analysts, Wave 61, 5/10/2021



Destination Analysts: Changed Travel Behaviors

Source: Destination Analysts, Wave 61, 5/10/2021



Future of Travel: Trip Type

Source: TripAdvisor, Global Insights May 2021

Q: How appealing, if at all, is the idea of each of the following 
types of trips at this time? 



Future of Travel: Activities

Source: TripAdvisor, Global Insights May 2021

Q: Compared to before the pandemic, which of these activities do 
you expect to spend more or less time doing during your next trip? 



TSA Trend Analysis

Source: TSA, 5/11/2021



TSA Trend Analysis

Source: TSA, Love Communications Regression Analysis



Trip Advisor’s Tourism Sentiment Index
● This is a new tool that we can use that crawls news sites, social media platforms, and more 

to better understand the conversations occurring around tourism at a larger scale.

● We are able to tap into the volume of conversation around certain topics and destinations, 
as well as the sentiment of those conversions (i.e., whether they are positive, negative, or 
neutral). 



Utah vs. United States
● The below chart shows off the conversation volume piece. The two lines below represent 

Utah & the U.S., and how the conversation volume around tourism in these destinations has 
grown/shrunk since January 1st, 2021. 



Utah vs. United States Cont.

● Notably on the last slide, we 
saw Utah trended down in 
April in conversation 
volume. We can drill into 
specific topics and see that 
this is because we are highly 
reliant on conversations 
related to Outdoor 
Activities, which dropped 
during that month. 



Utah vs. Colorado
● We can also get more narrow in who we are comparing ourselves with, and below shows 

Colorado (who take a similar hit in April for the same reasons Utah did). 



Utah vs. Colorado Cont.

● The reason Colorado’s 
conversation volume did not 
drop as drastically was 
because they have more 
conversations occurring 
around their food/culinary 
scene, as well as 
transportation and 
relaxation.



Utah vs. Arizona
● When we look at Arizona, we see that they take an even bigger hit than Utah, but have 

rebounded significantly in the month of May.



Utah vs. Arizona Cont.

● However, there are layers, as 
this is due to Arizona having 
fewer safety related 
conversations, which can be 
considered a good thing in 
the grand scheme of things. 



Thank You


